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1. Know Your Audience
2. Define Three Major Points You’d 

Like to Communicate
3. Tell Your Story Visually, do not 

reproduce your paper

Communicating in Three Steps



▪ Are you speaking to experts or the 
public?

▪ This defines what background 
information someone may have

▪ It defines what jargon you can use 
without explaining

▪ What might the audience be 
interested in related to my topic?

▪ What commonalities do I have with 
the audience?

▪ What questions might the 
audience ask?

Knowing your Audience

https://www.aaas.org/resources/communication-toolkit/



▪ Why Should I Care? Start out by 
communicating the "big picture" 
and why the audience should care. 
Then go into an appropriate level 
of detail to emphasize your key 
points.

▪ Three-Point Structure: What are 
the three things you want your 
audience to remember and 
respond to? Organize your 
message around these key points.

1. My research topic 
impacts your daily life.

2. I made measurements to 
understand the 
importance of this piece.

3. The results show why you 
should care about my 
work

Defining “Three” Points



▪ You have your three points, now 
build a story around those 
points with visuals at the center.

▪ Help your audience go with you 
on the journey with visuals and 
with necessary details 

▪ Your poster should be self 
explanatory, but minimal words.

My research topic is important for 
reasons …. I wanted to see if X led to Y 
so I setup an experiment. These are 
the methods I used… the results look 
like this… they are very different/similar 
from/to what we predicted… Next time 
we should do this to improve results.

Tell Your Story



▪ While scientific or technical 
terminology, also known as jargon, 
is useful in a particular field, it is 
often difficult for non-scientists to 
understand.

▪ Try out language on friends and 
family to get feedback on their 
understanding of what you are 
trying to say.

"Jargon can be, in my mind, a 
tool, a weapon, a wall, and/or a 
bridge. Jargon is important 
shorthand within a field, but that 
language can be used to keep 
others out, or to shut others 
down."

- Joe Heimlich

JARGON



Google Slides
▪ File->Page setup

Making a Poster



Google Slides
▪ File->Page setup
▪ Select Custom and ender size:

– 48 x 36 inches for landscape 
– 36 x 48 inches for portrait

▪ Example Template
▪ Example Template

Making a Poster

https://docs.google.com/presentation/d/1GlV8UxIK9NEJllixuDv0JBB1fSeZnmdxF1hmUfmH_40/edit?usp=sharing
https://docs.google.com/presentation/d/1g_yMOptXgb0cCUR_o-SpYw_Ck3gOFZg8Vy5yU7hTJ60/edit?usp=sharing


Can you read this?

Can you read this?

Can you read this?

Can you read this?

Use fonts that are easy and FAST to 
read at a distance.

This also helps non-native speakers.

Bigger is always better! But at a 
minimum:
72 font size for titles
48 for headings
24 for body text.

Details Matter: Font





▪ Constructed using graphic design
▪ negative/positive space
▪ Contrast
▪ Repetition
▪ Proximity
▪ Color
▪ alignment

Visual Hierarchy

Reference

https://urc.ucdavis.edu/sites/g/files/dgvnsk3561/files/local_resources/documents/pdf_documents/How_To_Make_an_Effective_Poster2.pdf


▪ The balance between negative (background) and positive (foreground) 
space is important

Negative/Positive Space



▪ The balance between 
negative (background) 
and positive (foreground) 
space is important

Negative/Positive Space

▪ Too much negative 
space gives an 
incomplete or 
disassociated 
appearance. 



▪ The balance between negative 
(background) and positive 
(foreground) space is important

Negative/Positive 
Space
▪ Too much negative space gives an incomplete or 

disassociated appearance. 
▪ Too little negative space gives a 

busy, cluttered, and difficult to 
read impression.



Types of Contrast



▪ Color is powerful at bringing 
attention so use it carefully

▪ Too much is confusing, 
overpowering

▪ Stick to warm or cool colors
▪ Can use colors to organize content

Color Usage



▪ Color is powerful at bringing 
attention so use it carefully

▪ Too much is confusing, 
overpowering

▪ Stick to warm or cool colors
▪ Can use colors to organize content

Color Usage



▪ Moving elements closer or farther 
apart to achieve a more organized 
look

▪ Based on the idea that related 
items should be close together for 
the view, unrelated items should 
be separated. 

Proximity



▪ People like ordered visuals
▪ It makes them easier to digest
▪ More pleasing to the eye

Alignment Thing 1 Thing 2

Thing 0

Thing 3

Thing 4 Thing 5



▪ People like ordered visuals
▪ It makes them easier to digest
▪ More pleasing to the eye
▪ Google slides has good alignment 

help, use it.

Alignment Thing 1

Thing 2

Th
ing

 0

Thing 3

Thing 4

Thing 5



▪ People like ordered visuals
▪ It makes them easier to digest
▪ More pleasing to the eye
▪ Google slides has good alignment 

help, use it.
▪ One exception is to emphasize

Thing 0

Thing 0

Thing 0

Thing 1

Thing 0

Thing 0

Alignment



Pay Attention to Image Quality



What’s wrong with this example?





1. Know Your Audience
2. Define Three Major Points You’d 

Like to Communicate
3. Tell Your Story Visually, do not 

reproduce your paper

Remember:




